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It’s an exciting time for Morinda/New Age, and publications are 

taking notice! In fact, three recent articles have highlighted the 

company and its cutting-edge products.

First was Direct Selling News and its article “Morinda’s New Path.” 

The article focused on Morinda’s merger with New Age, stating 

that because of the merger, Morinda is poised to experience 

explosive growth. 

The article said: “With new research, product lines and strategic 

announcements anticipated for years to come, Morinda has a lot 

to look forward to. ‘We have everything we need to be successful, 

and nothing is going to stand in our way of achieving success,’ 

says [CEO Brent] Willis. ‘Our key is to be fast, first, and focused, and 

maybe a bit fanatical. As we do, everyone will benefit as a fellow 

shareholder.’”

Meanwhile, the new ’NHANCED CBD line was 

the focus of two separate articles in CBD 

Snapshot: “How a Centuries-Old Wellness 

Fruit Helped Position This Company at 

the Forefront of the CBD Movement” and 

“Morinda’s Newest Product Line Offers a 

Promising Glimpse into the Future of CBD.”

Morinda/New Age  
featured in several articles

• German Olympic gymnast promotes TeMana

• Miss Tahiti, Morinda distribute school supplies to 
underprivileged Tahitian children

• Financial Freedom celebrated during Peruvian 
Independence Day

• Pucker up! IPCs enlists makeup artist to celebrate 
National Lipstick Day

Morinda Honors



Numerous Morinda employees from various departments 

are featured in the two articles, sharing the company’s vision. 

That vision, as it relates to the CBD market, has yielded 

exciting results so far.

“Morinda distributors have been energized by both the 

merger and the new CBD-infused product line, as they’re 

seeing interest, sales and sign-ups from a much younger 

demographic,” wrote Jenny Vetter in the first article. Both 

articles detail what sets ’NHANCED CBD apart from other 

CBD products.

Go and read the linked articles to see what those outside the 

company are saying about Morinda’s exciting developments 

over the past year.

If TeMana is the best of the best, then it’s only fitting that it 
is promoted by the best of the best. That just so happens to 
be case in Germany, where Olympic gymnast Janine Berger 
is promoting TeMana Noni + Collagen, as well as TeMana 
Brightening and TeMana Beauty products.

Janine, who has participated in gymnastics since she was five 
years old, competed in the 2012 Summer Olympics and aims 
to compete in next year’s Summer Olympics in Tokyo. 

“Gymnastics is lifeblood! To have the feeling to be able to 
fly and to control your body perfectly in the air and to stand 
safely on the ground again is unique and unparalleled for 
me,” she said.

Janine recently partnered with Morinda’s German office, and 
will represent the TeMana brand on her social media. She will 
also promote Tahitian Noni Essential Oils Recover Rub.

In addition, Janine will attend Morinda Germany’s annual 
event in the fall and will give a speech about success and 
defeats in life.

As a serious competitor, Janine is certainly qualified to 
discuss these topics. She’s competed at the highest level, 
but also faced adversity, such as when an injury kept her 
from participating in the 2016 Olympic Games. She’s had five 
knee operations and various setbacks as she’s worked to 
rehabilitate her body, but was also able to compete in a final 
this month for the first time in five years and narrowly missed 
earning a medal.

“Success makes you proud, defeat makes you stronger!” she 
said.

Morinda Germany is excited to have Janine as a new 
spokesperson, and will certainly cheer her on as she 
continues competing.

GERMAN OLYMPIC GYMNAST PROMOTES TEMANA



Given what Tahiti means to Morinda, it 
only makes sense for the company to give 
back to the island nation. Among Morinda’s 
numerous charitable endeavors relating 
to Tahiti, since 2015 the company has 
sponsored Ta oe Horoa, an organization that 
provides school supplies and pays school 
fees for kids from financially challenged 
families. 

Earlier this month, Ta oe Horoa held a special 
event in which it handed out backpacks, 
lunch bags and more to children. Miss Tahiti 
2019, Matahari Bousquet, and Morinda Tahiti 
Marketing Manager Leonne Maraiauria were 
on hand to participate in the event, along 
with various government officials.

MISS TAHITI, MORINDA DISTRIBUTE SCHOOL SUPPLIES TO 
UNDERPRIVILEGED TAHITIAN CHILDREN

Financial independence is a 
wonderful thing to strive for during 
any time of the year, but especially 
so on Independence Day. That 
was certainly the case in Peru, 

where Morinda held three different 
city meetings during Peruvian 
Independence Day (July 28) to 
celebrate financial freedom!

FINANCIAL FREEDOM CELEBRATED DURING 
PERUVIAN INDEPENDENCE DAY



• Sales in Sweden have increased for five consecutive 
months

• Russia’s first-week sales for August exceeded sales over 
the same period last year by 235 percent

• Bolivia’s July sales this year nearly tripled the sales from 
July 2018

• In July, Australia reported the highest number of orders 
and active Premier members in 2019

Spotlight  
Around the World
Around the world incredible things are going 
on with Morinda. Here’s a quick rundown of 
several of the exciting things.

PUCKER UP! 
IPCS ENLISTS 
MAKEUP ARTIST 
TO CELEBRATE 
NATIONAL 
LIPSTICK DAY

In honor of National Lipstick Day on July 29, 
IPCs Annastasia Henny and Rita Brown in 
Australia found a fun and creative way to 
celebrate. The duo brought in professional 
makeup artist Nur Aziza to run a group 
workshop for using TeMana Beauty lip 
products. In addition to sharing some 
great makeup tips, they took videos and 
photos and posted them on social media to 
promote TeMana.

Japanese IPC Kazuko Mita, who is in her 50s, 
has experienced great results with TeMana 
skincare products. And, as a result, that has 
led to business opportunities:

“A young lady in her 20s asked me why my 
skin looks so great. So, I started telling her 
what I do and encouraged her to try our 
products. She signed up for the TeMana 14-
Day Challenge. While talking to this young 
lady, I learned that she has been looking for 
earth-friendly lip products. Our conversation 

naturally flowed to TeMana Beauty lip 
products. She started using them. She even 
showed great interest in TeMana Silk CC 
Cream. I know listening to others carefully 
is the most important thing to do in this 
business. Others will reveal what they are 
looking for. Then, we just need to provide our 
products. By doing the Morinda business this 
way, I gained confidence in my approach to 
share various Morinda products.”

“MY SKIN CAN ADVERTISE TEMANA PRODUCTS”


